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CHANGING MEDIA LANDSCAPE
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B New distribution channels and access terminals

4

g B Changing media segment definition

E m A lot of services, most free

a ()]

‘>5 t m Interactivity, user-originated content
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9 % ® Blurring of boundaries between content,

Cz> distribution and access

5 ® Change in consumer usage patterns
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® Change in advertiser behavior
|

m Business model
® Brands

m Skill sets (sales, content creation, etc.)

CONSTANT
FUNDAMENTS

® Consumer needs




AGORA: CURRENT AND COMPLEMENTARY EQUITIES

AGORA.

Strong brands/franchises
Rich multimedia content

National and local presence

Rich advertising offer

Creative and innovative team

Long market experience and
reputation

B Audiovisual content

B New distribution channels

m Digital transition opportunities

B Innovative market strategies

® Comprehensive sales and promo
approach

m Effective multimedia synergies

® Multiple distribution channels




AGORA: HEALTHY FINANCIAL POSITION

1H 2007
yoy % changes \

Yoy %
47.99% PLN min change
Newspapers 378 min 43.6%
Internet 12 min 457.6%
Collections 81 min 41.3%
} Magazines 53 min 411.9%

C
€ Outdoor 84 min 415.9%

=2

—
e Radio 34 min 46.2%

Revenues
PLN min Yoy %
change
40.2%

Materials 137 min 42.6%
Staff 127 min +4.1%
Non-cash stock incentive comp 20 min +6.2%
} Promo and marketing 102 min +1.5%
Production 48 min +11.2%

PLN min

Operating cost

AGORA.

18.4%

PLN min

1HO6 1HO7

mmmm O perating EBITDA
—4&— O perating EBITDA margin

yoy % change
4350.4%

4390.6%

59min 47miln

PLN min

1HO6 1HO7
mEBIT
B Net profit
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Source: consolidated financial statements according to IFRS, 1-2Q07
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GAZETA: INNOVATIVE MARKETING DELIVERS RESULTS

Copy sales

Fakt

—8— Gazeta

—— Super Express

—+— Dziennik

—=a—Rzeczpospolita

2
2007

Feb
Mar

May

Jun

in April

Gazeta’s copy
price reduction

1Q06 2Q06 3Q06

4Q06

1QQ7

PLN 1.50 excl DVD
PLN 5.99 incl DVD <

25%

% reach

20%

15%

10%

5%

0%

100%

% share

80%

60%

40%

20%

0%

Weekly readership reach

20.3%

no. of readers

Gazeta Fakt

19.4%

Super Express Metro Dziennik Rzeczpospolita

Advertising position*

1HO06
B Polskapresse
% Metro

1 Mecom local
B Gazeta

7%

SN

2HO06
% Rzeczpospolita
® Dziennik

1HO7
Super Express
B Fakt

AGORA.
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Source: copy sales: ZKDP; ad market: Agora’s estimates adjusted for average discount rate (data in current prices); readership: Polish Readership Survey, realization MillwardBrown SMG/KRC, Jan-Jun 2007,
N=23 576, SCR indicator (weekly readership), prepared by Agora; copy sales revenues: consolidated financial statements according to IFRS, 1Q06-2Q07

* versus selected daily titles



METRO MONETIZES GROWING READERSHIP AND EXPANDS

DISTRIBUTION CHANNELS

Expansion in print

MetroCity - weekly
entertainment supplements in
8 cities

Sports - weekly national
supplement

Finance and Health - national
monthly supplements

Education, Recruitment,
Real-Estate - weekly
supplements distributed in
Warsaw

Expansion online

Iii gii' H
=.  jukw sprzedaty ‘ e“wydaﬂle
@tmzwﬂl;um m

Online job section

3UZ W SPRZEDAZY
5 Teshirty 2 seril

-‘- GaduGadu communication with
readers
GG: 555

Growing readership
9% 8.3% 8:6%

% reach

6%
4.9%

3%

no. of readers

0%

1HO5 1HO6* 1HO7

Rapid revenue growth

c8
£ 456%
€ yoy % change
5
o 5 £20% 450%
463%  462%
4122%
2
O T T

1Q06 2Q06 3Q06 4Q06 1Q07 2Q07

AGORA.

Source: readership: Polish Readership Survey, realization MillwardBrown SMG/KRC, Jan-Jun 2005 - N=18 017, Jan-Jun 2006 - N=21 376, Jan-Jun 2007, N=23 576, SCR indicator (weekly readership),

prepared by Agora; revenues: Agora’s estimates adjusted for average discount rate (data in current prices)

* methodology change



COLLECTIONS: STAND-ALONE BUSINESS, MULTIPLE
DISTRIBUTION PLATFORMS

AGORA.

Successful brand extensions Solid revenues and improved margins

yoy % change

E 90 46.5pp 16%
GAZETA -
o 1.3

12%

8%

MAGAZINES 4%

t i 0%

1HO06 1HO7

= Revenues —&— Operating margin

Innovative approach to multimedia
content distribution

A high-budget TV

i Id und
E l\ | PA Gazeta brand

before being shown
onTV

~ ~

@ Platinum disc % Gold disc

7 Source: consolidated financial statements according to IFRS, 1-2Q07



MAGAZINES: EXCELLENT RESULTS IN PRINT, CONTENT

DIGITALIZATION

Print content enhances online channels

(%3

Shopping
magazine for
women

=R i

. ‘.—ﬂﬂﬂ i
fashion, entertainment, health & beauty, woman

Lifestyle
magazine for
men

Parenting

Housekeeping

=
fashion, housekeeping, health & beauty, woman
e

o

Home Design ( Em K1

and construction - [
Tl

113 thou copies 41 thou copies

real estate vortal, lifestyle

Business results keep improving
413.2%

w
o

yoy % change

PLN min

20

10
4148.3%

1Q07 2Q07
H Revenues 1 EBIT
Among top three players in the
monthlies segment

Gruner+Jahr

Agora
0,
14.9% 13.2%
Axel Springer;
7.9%
Marquard

12.0%
Edipresse
8.9%

2Q 2007

Filipacchi Burda
7.7%

ZPR

Other 7.2%
14.2%

AGORA.

8 Source: copy sales: ZKDP, May 2007; ad market: Agora monitoring, rate card data, 2Q07; financials: consolidated financial statements according to IFRS, 1Q07, 2Q07



OUTDOOR: UPGRADED NETWORK AND INNOVATIVE TOOLS FOR

AGORA.

ADVERTISERS
Network expansion Strong financial performance
® 30 new cityscroll faces Y £ 60
in Warsaw; 534 in total el FADXE/FM Worid Cra { Z ey % change 410.6%
4 POD a7 z -
(45% market share)

Wil  FasujedoCiebiew fize.  [NOKIA

,,,,,,,,,,,,

® 99 new backlight faces;
1114 in total (90% market
share)

1Q07 2Q07
B Revenues B Operating EBITDA

Innovative advertising tools

T Advertising position

B Unique GPRS cityscroll T = _
monitoring system § - ) - A .

® TOProfiler tool for campaign
planning

1H 2007

IS ;D Qner

9 Source: financials: consolidated financial statements according to IFRS, 1Q07, 2Q07; outdoor advertising: IGRZ Monitoring, 1H07; number of panels: IGRZ Monitoring, June 2007



RADIO: IMPROVED FINANCIALS AND CONTENT DIGITALISATION

Innovative distribution forms and content Improved financials
synergies £20
S yoy % change *6-4%
=
B Shared multimedia newsroom with Internet &15 £4.9%
P 10
5
,%/ +7509%
. 490.9% .
1Q07 2Q07
-5

B Revenues M Operating EBITDA
(local stations)

B Interactive communication with listeners and audiovisual content

Pienwsze Radio Informacyine

ez T

User-created

music play list in Video clips to

Roxy FM enhance audio
content

® Internet radio an opportunity

AGORA.
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Source: consolidated financial statements according to IFRS, 1Q07, 2Q07, excluding TOK FM



INTERNET: ONLINE OFFER EXPANDS REACH AND REVENUES

Online offer expands

Growing reach

1Q07 2Q07

B TOTAL revenues
M Advertising*

T R R R
O
©
4]
j.
B3
60% - -
30% - -
0% T
Onet.pl WP Interia.pl o2.pl Agora
M June 2006 ® June 2007
Revenue increase
<=8 % ch
€ yoy % change 461%
=4
-
[a

:
3
<
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Source: reach: Megapanel PBI/Gemius; financials: consolidated financial statements according to IFRS, 1Q07, 2Q07
*excl vortal ad sales



INTERNET: STRATEGY GOING FORWARD

AGORA.

—
—
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Brands 'I://B/readth of content + Channels + Diversified revenues

News &
information

<)
<>

|

Polacy to fatalni
sasiedzi

News and lifestyle

Advertising Other

N

. . e m Display m Mobile
Rultimegia Communities SMS
= - —
(e m Classifieds — syndication
_ o
Business A Contextual Content sales
e E — subscriptions
. E = Video — B2B licensing
Sports Verticals E-commerce syndication
= fam
— ‘m g Listings
D M\ (A
gecal Qﬂ DM (e-mail)
R
Ad targeting
USG (blogs,

Entertainment

ghotosi video!

12 T~



INTERNET VERTICALS: TAILORED CONTENT AND

MULTI-CHANNEL DISTRIBUTION

Gazeta’s unique content enhanced

with online tools and functionalities i tool and

content offering for
o /job seekers and
2 GazetuPromnpl — — — — — — — — — — sthE = employers (by
@ i = \'g‘“‘ profession, region,
el L i U e B country, etc.)

Inajdi price
Sl e e \\ e sant

= - e

e m—

15K+ new job
listings weekly

P M A o 1Y PRALY

200K Cvs

AT R,

Expert advice, user
fora and guides

N
foadasutents . Jh

=
iy P R ——
e e =

PORADA B LPA A IS SN ALY

— —

/{!"I‘ilff lnl'\l'l!!l‘«l:\
B | Ebdi &)
&
/

— x A onbaen o PRACTAY
T e B e e — PrACOWIIK i e

Reliable content on
the job market;
partnerships with
quality brands

o R .
satrudni

g g ot 1 i

T pakat i ” -

AGORA.

Multi-channel distribution and targeting

Online Jobs section
for young people

Employment
section in Gazeta

PRI =

' -5 DOBRZE TRAFILES
lerts (& cozetaPracapl — =
?gdorts Jobspot.pl -
P / N sub-vertical for
— l \ financial

professionals
GazetaPracopl

(% Targi Pracy

Online job fairs,
events

Branded radio
programming

Branded TV

programming
Further expansion through:
® building more sub-verticals

B brand extensions

13



INTERNET: DEVELOPING AUDIOVISUAL CONTENT

Video Gazeta.pl service

=i Cozetnpl Wideo

oo

Rufel Zokrzewskl, Gozetd Wyborczs™

TR

Wacrpn gttt 30308

Reprezentacia koszyk d mistrzostwarl Eurep
e e o P T
picfails

Wolowski: Z Rosja sprawdzian dia nowych pitkarzy
R e N o S

Slezak: Dorn arzumentuje: “nie, bo nis”

Wiece " TOK A

AGORA.

B 675K monthly unique users TiVi

® 1 000 new video clips monthly (up to 4 min/clip)
BigBrother 4.1 jointly with

® Own production (25% of clips) & partnerships
(Reuters, Polsat) ATM GruPa from Sept 07

® Approx. 80% news related content
B Proven ad cases with top brands (Nokia, Kia etc.)

m Experimental online video formats developed (weekly
football magazine, soap video blogs)

B Proven quality news reporting: on weekly basis 1-2
of our news productions broadcasted in top TV stations

m Professional studio planned for 4Q 2007

OSTATHID BODANE ZDIGCIA

v

XKILIPSY.

L =

[ E Other planned activities:

[ E ——

e - ® Jointly with ATM Grupa to develop Tivi.pl - highly interactive webTV
= - focused on entertainment; first project: BigBrother 4.1 official

ﬁ - website of the TV reality show

& - m Klipsy.pl user-generated video content portal

- bt

S m Widelec.pl selected video content from other websites

14



AGORA: LEVERAGING SYNERGIES AMONG MEDIA PROPERTIES

Traffic from
Brand
Strength

Newspaper
properties
(Gazeta, Metro)

BUSINESSMEWS

Sciether
Fasyle
Arts&ment
rlosns

S

S

<
aravel

AULOS]

EdiSESTAte

Crosswondsyaames

Focal points of
Internet/newspapers

cooperation

!

News
Business

Sports

Weather

Fashion

Education

Travel
Autos - classifieds
Jobs vertical

Real-Estate vertical

Local Portals

Magazine &

Radio properties

Paremily
PemMstyle
NeMion

Sp

ither

Arts&ment

Vel

hoppING

Localieontent
o ol

Focal points of
Internet/magazines
and radio
cooperation

!

Parenting
Lifestyle
Newsroom
Business
Sports
Women
Weather
Fashion
Entertainment
Education
Home Design
Travel

Autos

Real-Estate vertical

Local Portals

Shopping

EEns]
Enteaimment

Arts&ment
=

1z
rlogs)

hoppINg

Traffic from
Open Web

AGORA.
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AGORA: GOING FORWARD

Sirorne flnzinclzl 2
LEIFCEE Do3lelo)

Solid orgzinizzizionzll
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Strategic outline

AGORA.
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